
International School of Indiana (ISI) provides a multilingual and multicultural education 
through a distinctive, internationally acclaimed International Baccalaureate (IB) curricu-
lum, preparing students to contribute successfully to their communities.

CLIENT PROFILE

ISI came to Galvin for a redesign of their existing brand website. 

They needed a cohesive site that was well organized, consistent with 

their new brand and could be updated by their teachers and staff. A 

new sitemap, fresh design and a content management system were 

implemented to accomplish these goals. The website was to not only 

be informational but also serve as a marketing tool to help increase 

enrollment for all grades.

CHALLENGE

Stacy Gruen,
International School of Indiana

The process started with taking the large amount of content and 

pages ISI originally owned and re-working them into an easily 

navigated and accessible sitemap. This gave us the best founda-

tion to discuss audience, user-�ow and messaging for the site. The 

homepage makes paramount speci�c messages for ISI’s various 

audiences; current, perspective and international families. Each 

audience has a speci�c call-to-action as well as links to important 

topics. These topics play a crucial role when families are deciding 

on a private academy for their children. ISI’s redesign also 

encapsulates ideal content strategies to help raise awareness of 

their philanthropic and active involvement within the community.  “Galvin's ability to not only design and 

develop the website but to manage the project 

effectively ensured our expectations were met 

on all levels. We always knew where the 

project timeline and �nancials stood. The 

Galvin staff are the utmost professionals.” 

PROCESS

International School of Indiana’s redesign creates a lively and 

inviting message for their academy. It’s navigation and organiza-

tion of content provides a website that is informative and inspir-

ing. With a content management system in the back-end their site 

will continue to be easily updated and fresh. The design creates a 

fun mood yet stays professional to not distract from the school’s 

task at hand; preparing students for the real world.

RESULT

MORE INFORMATION : www.isind.org CONTACT : 317.297.2910 / galvintech.com
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Content Management System

eCommerce donation with Paypal integration 

Mutli-author blog system

PROJECT HIGHLIGHTS

HOMEPAGE

News, events and story managers

Social Media implementation

Search functionality for entire site

Videos

Global audience-speci�c navigation

JavaScript main stage on homepage
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